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1 ETuxeipw

Ao TNV cLAANYN TNCS IOEAC PEXPL TNV LAOTIOINCN KAl TNV
EVTAEN TOL TIPOIOVTOG/LTINPESIAC OTNV ayoPq,
eykaBibpvovTtal Slepyacieg ol oroiec AalcIdvovTal ard
TOV OPIOUO TOL OPOL ETUXEIPW.



Eruixeipnuatikotnta

2UVOLACHOC EVEPYEIWV HE
OIKOVOMIKO OeENOC

Awlaxeiplon evepyelwv Kat Anyn
arnodacewv

€0 Rrisk

MpowBnon Kal mwAnon [N
¥ TOLERANCE

Eloripd&€elc Kat olkovouIKn
dlaxeipion




H 1bea

H eruxelpnuatiki 1©ea opicel EMaKPIBWGS
TO QVTIKEUEVO TNC ETTIXEIPNONC, OTIWG
yla TTapAdELyUa, ETAIRIO KATAOKELNG
EOAVWV OATTEOWV TIAPKE N TIAPACKELNC
TIASIKWY YELPATWY AMO GPOUTA K.QLTI.

To 6paua

To 6papa opilel TO HOPKOTIPOBECUO
oKOomo TNG eTapiag. N'a napdadeyua, n
eTAIPEIa ArookKoTiel va Kablepwbei we
Leader otnv Katnyopia Twv EOAVWY
SaAreEdWV ePAPINAN TIOAD KOANG
ToIOTNTAG 1 N €TAIPEIQ ATIOOKOTIEL va
ouvoeBEl pe TNV avarttuén vyelwv
nadly, TOLC ALPIAVOUC LYIEIG
AvOPWTToLC. Ard To OPAPA ATTIOPPEEL N
KATELBLVON TNC OTPATNYIKNG.

Eypryopon

H eypriyopon armoTeAel armapaitntn
IOIOTNTA TIOL TIPETIEL VA OIETIEL TOV
erxelpnuatia kat TNV OIOIKNTIKA opdada.
Ava TIGoA OTIyr, Ta SOIOIKNTIKA OTEAEXN
Ba TPETIEL VA OPYAVWVOULV,
KQIVOTOUOUV, SNUIOLEYOLV OKEPN Kal
IOEEC YIA TNV OLVEXN EEENIEN TNG
ETIXEIPNONG.
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2€ Ula EMIXEIPNON LTTAPXOLV KAVOVEC Kal aiec, Ta oroia ernnpeafouv Kat S1apuop@wvouV Tov MOAITIOUO TNG
Kal Tnv KOVAToUpa tng, KATL Iou gival moAv onuavtiko yla tnv rnopeia tng.

O pPOAOC TOUL ETTXEIPNUATIAL

Agev gival anmapaitnTo O ETUXEIPNUATIOC
va €Xel SIELBLVTIKEC APPOBIOTNTEC.
[1pETIEL VA €XEL EKEIVO TO POAO TIOL Ba
ArTodWOoEL TIEPICCOTEPO OTNV ETIXEIDION.
2 TNV TEPITTWOoN TNG Nyeaiag, Ba
TIPETIEL VA €XEL EEKABAPN OTPATNYIKN,
OlOIKNTIKEC IKAVOTNTEC, OLVTOVIOUO,
0pB06 KivNTPOo Kal adociwon oTo oTOXO.

[poiov/YTinpeoia

To mpoldV / uTNPECIa TIPETIEL VA AVOIKEL
ATIAPEYKAITA O€ pia ard TIC TTOPAKATW
TIEPITTTWOEIC;

a) Na €xel TNV KOAUTEPN TIur, O€
ouykekpevn rolotnTa ) B) Na
QATTOTEAEL KAIVOTOWIO 08 OXEON PE TA
LTTOAOITTA SIOBECIPA TOL AVTAYWVIOUOU.



H ertixeipnon

H emuxeipnon €ivatl plia OIKOVOUIKN
povada n oroia, ocuvoualel GAOLC TOU
OUVTEAEOTEC TIOPAYWYNG, UE TOV
ATIOOO0TIKOTEPO TPOTIO, OTOXELOVTAC
otn dnulovPYia TIPOIOVTWV/LTINPECIWY,
QATIOKOUICOVTAC TO HEYOAUTEPO OPENOG
(kEPOOQ).

O neAatnc (B2B or B2C)

H eTalpeia priopei va anevBuvetal oe
eTAIPIKOLC TieAaTeC B2B (business to
business) 1 oe 1OIWTEC TteAateg B2C
(business to customers). Ecaptartal and
TO €ibouCg TOL TIPOIOVTOC/LTINPECIAC AV
AUTO EELTINPETEL TIPOCWTIKESG AVAYKEG
| ETIAYYEAUATIKEC,

ECaywyec

Ol e€aywyec avEAvouy ToV KUKAO
EPYACIWV TNC ETIXEIPNONG SLVaUIKA. AV
TO TIPOIOV/LTINPECIA TNC eTtiXeipNong
UTtopel va e€axBei, T1oTe Exouue
SlaoTiopd KivoOVOL KOBWC Kal
ELKAIPIEC AVOLYUATWY OE VEEC AYOPEG.
2€ TIOMEC TIEPIMTWOELG Ol EEWXWPIES
QYOPEC eival peyallTePEC amod TNV
EYXWPLA.
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2Tnv gnixeipion n Agirovpyia gival 0 cUVToOVIOUOG avBPWTTIVWV ITOPWV, Ol OTOI0I EVEQYWVTACG TAVW OE
UNXAVEC Kal VAIKA rmapdyouv mpoiovta Kal urtnpeoiec rmpootifeuevne aéiag.

KA&GdOoI TN olkovopiag.

O1 kKAGboI TNG olkovopiag, dlakpivovTtal
O€ TPEIC KATNYOPIEC. [TpwTtoyevnc
Topeac : Opuxeia, yewpyia, Tapaywyn
TIPWTWV LAWV._AeuTEQOYEVNC TOUEQG :
MeTaroinon Kal KATAOKEVAOTIKI
Blopnxavia, Tpitoyevnc TOPEAG :
Eurtdplo, vrinpeoieg kat dloiknon.

KAA

Kwolkoe AplBudc Apaotnpotntag. H
KABE ertixeiplon Exel aplBuod
dpaotnpotTnTag Elval arnapaitntog
Katda TNV evapén TG, woTe va
KataxwpnBei oto untpwo 'EMH kal
OTO UNTPWO TNC £$opiac woTe va
artokthoet A.O.M..



MeA€teg Kata nepintwon.

MY COMPANY

MEPIKEG IOEEC ETIXEIPNOEWVY TIOL Ba
UTIOPOVOAV VA ATIOTEAECOLV EQYACIEC
HEAETNC VIO TNV TIEQAITEPW KATAVONON
NG ETIXEIPNUATIKOTNTAG €ival Ol
TIAPAKATW.

[Napaockeun eldwv (COXAQOTIAQCTIKNAC
KATA TTapayyeAia.

O KWOIKOC apIBuoC 6paoTNEIOTNTAC
NG eruxeipnonc eivat 10.71.12;
[Napaywyn eidwyv CaxapOoTAAOTIKAG KAl
YAUKIOUATWV.

Kataokeun EOAVWY SATESWV TIODKE.

O KWOIKOC apIBuOC 6pacTNEIOTNTAC My company case studies
NG ernxeipnong eivar 16.22.10:
Kataokeur) cuvappoAOYOUUEVWY

oavibwyv daredwy TIAPKE. ) ) )
Opyavwon cuvedpIiwV KAl EUTTIOPIKWY

i 4 4 e 4 )
Oikoc uynolac. [apaoKkeLr] MASIKWY YEUUATWVY. eKBEoEWV
O KWBIK6C APIBLIBE SPACTNOIOTNTAC @) KwélKO’Q apleu(),q S5paoTNEIOTNTAC O KUXSlKOF Opl@UQC 5DOOTHDK.>TF1TOC
. ; . NG eruxeipnoncg eival 10.86.10.01: NG ertxeipnong eival 82.30.1:
NG eruxeipnong eival 87.30.11: ) ) ) . ) .
MNapaywyr MKWV TPODWV. Yrinpeoieg dlopyavwong ouvedpiwy Kal

Yrinpeoiec Kowvwvikne Mepiuvag mou
TIAPEXOVTAL HEOW OIKOTPOPEIWY OE
NAKIWPEVOUG.

EUTIOPIKWY EKBECEWV
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